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Research on the prediction mechanism of fashion trend of
cross-border e-commerce clothing popularity
driven by big data

ZHU Weiming » ZHANG Zhongyao
(School of Fashion Design &. Engineering, Zhejiang Sci-Tech University, Hangzhou 310018, China)

Abstract: Cross-border e-commerce driven by big data has become a new driving force for world
economic growth. To address the imprecision of clothing fashion trend prediction caused by cross-border
consumer demand differences, this study takes consumer data as the entry point, constructs a clear source
of data in cross-border market through market research and data mining. and uses data quantification and
data visualization processing technology to intervene in the prediction process of processing, analysis.,
presentation and feedback. This study also proposes a solution to the problem of trend prediction, and
constructs a digital prediction mechanism of cross-border e-commerce trend. This study can not only avoid
one-sided decision-making caused by limited data and subjective judgment in the traditional prediction
mechanism, but also build a solid foundation for the fine cultivation of clothing design elements and the
efficient development of marketing promotion.

Key words: fashion trend; prediction; cross-border e-commerce; clothing design; big data;

consumption data; data analysis
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