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Exploration of brand building strategies for red culture

tourism. Case study of Alar in Xinjiang
LI Jian'. LI Songyue® \NIU Fenglian®
(1.Party Committee, Xinjiang Institute of Technology, Aksu 843100, China;
2. Management Department, Zhejiang Business College, Hangzhou 310053, China;
3.Xinjiang Aksu Local Party School, Aksu 843100, China)

Abstract: Red culture tourism is an era carrier of inheriting red culture and also an integration of red
culture and tourism industry development. With profound red culture and rich tourism sources in Alar,
Xinjiang, some achievements have been made in the field of red culture tourism development. However,
there exist some problems such as underdeveloped infrastructure, insufficient exploration of red gene in
tourism resource, insufficient integration of red culture and tourism and low quality of personnel. To this
end, the strategies for developing the red culture tourism in Alar can be summarized as: enhancing
construction of key projects and improving matching rate of fundamental infrastructures; exploring red
gene and improving appealing of red culture; enlarging market space and enhancing coupling between red
culture and tourism development; improving training level for providing more professional services.
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