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Research on digital intelligent design customization platform for

clothing driven by digital economy. Case study of Saint Angelo
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(la. International Education School; 1b.School of Fashion Design & Engineering, Zhejiang Sci-Tech
University, Hangzhou 310018, China;2. Baoxiniao Holding Co., Ltd., Wenzhou 200335, China)

Abstract: At present, China is in the transition period from traditional economy to digital economy.
Some garment customization enterprises start a new mode of digitally driven intelligent manufacturing,
accelerating transformation and upgrading of the digital intelligent platform. Starting from personalized
clothing demand change driven by consumption upgrading, this paper combines the current situations of
structural disequilibrium and mismatch between supply and demand in Chinese clothing industry and
explores the integration and match of digital intelligent clothing customization from two aspects:
intelligent model design and flexible production brought by digital technology. digital guidance of
intelligent clothing customization platform development. Combined with the case study of Saint Angelo,
this paper introduces its digital, intelligent and personalized intelligent manufacturing system, proposes
the suggestion on the digital intelligent customization platform for apparel based on digital economy, and
provides the reference for the development of digital intelligent customization enterprises.
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