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Analysis of young women’s dress preference based on

somatotype and body satisfaction
MENG Liyun, HE Ying
(School of Fashion Design and Engineering, Zhejiang Sci-Tech University, Hangzhou 310018, China)

Abstract: This paper aims to explore the relationship among somatotype of young women at the age of
18 ~ 28, body parts satisfaction and dress attribute preference and provide reference for product
development, production, sales and personalized recommendation of apparel enterprises. Cross —
contingency tables were used to analyze the women’s preferences for dress profile and fitness. Chi—square
test and correlation analysis were employed to analyze the influence of body shape difference and body parts
satisfaction on dress profile and fitness preference and their correlation degree. The results show that,
women of all shapes prefer fitted and loose dresses and dislike too tight or too loose dresses; they prefer A-
type and X-type dresses, and don’t like O-type dresses; fitness preference is related to body shape and body
parts satisfaction; the preference for A-type dresses is related to shoulder width satisfaction, while the
preference for X-type dresses is related to waist satisfaction.

Key words: somatotype; body satisfaction; profile; fitness; clothing preference

:2018—11—07 : 2019—04—11
(1991— >, s ,

, E-mail; daisyhe001@ zstu.edu.cn



424 ( ) 2019 42
b N Y .
b b Y
o b A
~ ’ b
b
b ’ Y o hY
[3]
o b ’
b
A Y
b b
Y b
o s , 18~28
s , 18~28
b A}
R t4l 20~39 o
L18~28 .
. . , Lee [
. Newcomb . BMI ,
. 4 1
, . N N 3
SEO {7l N ’ H
b o 2 ’ N N N
Tiggemann N N . 6 ;03
y BMI . s N N N
., Tiggemann . N N N
Lol . ~ 10 5 4 ’
[2]
s 10 . 3
. (10] 30 Alexander ! .
~45 R Secord M"Y ,
[11]
A} b
b o
Y b
hY Y ’ ’
b o N
b N b A
s ,  18~28 , 1P

270



32 , 238
90. 9%, 18~23 116
122,

,  Cronbach «

Cronbach « 0. 903,
Cronbach «
[7,10,13] y
o 2
0, 0. 05, KMO

. .
N
[10. 15]
o .
’ °
N N ’
°
’ H
. H
H H

[3,13,15-16]
o

[17]

SPSS17. 0

0. 871,

0. 732,

Shim

] 18’\’28
73.91.36.14.24
30, 7% .38 2% .15. 1% .5 9% .10. 1%.

,18~28
. (103 30~45
s [18]
1.
Newcom %
4 2 o
2 . R .
60. 3% .50 5% .47 8%.50. 0%
3 , .

N



426

( ) 2019 42
. 36.3%.,47. 0% ’ . A H |
37. 5%; , T .0 X .V .S , A H .T
. 0 X el
42. 9% .28. 8% .28 3%; . A
. 9. 0%, , , , ,
, s H NN
, ;T )
. . ;O
o s , ;X . N
’ . Flfﬂo
3 . .
3
4 . 4 . .
X .
78 1% .65 9%.69. 4%.91. 7%, A,
41, 1% .56. 0% .58 3% .50. 0%
2 A . X .
2 , T .
, 64. 3% .42 9% .35 7%;
, @) . , & 0%,
’ 0. 05, , X A .
, P=0. 015<C0. 05, O . X
. W P=0 034<< . . . .
0 05,Gramer's 0. 177, N
) , X
2. . A N N )
A .
y . . X A
. [19*20]D . O

, 0. 05, 1



4 : 427

A H T O X

0.238 0.454 0.064 0.530 0.009
0.235 0406 0.069 0. 440 0.007
0.193 0.493 0.824 0629 0.908

()
4 . Tiggemann ,
1 A H T .0 ,
P 005, X o 7
P N N N N N N
0. 05, A H T .0 N N 9
,» X , 1 7
, A H T . N N N N N N
O , X 0 9
o X , , 2 o
P=0.009<C0, 05, Gramer's 0 237, 2 18~28
X , . ; .
2
4, 45 4. 02 4. 37 4. 41 3. 88 4. 15 3. 60 3. 84 4. 37 3. 54 4. 12
1. 3 , P 0. 05,
9 . 11 . Kendall's tauc
Kendall's tau-c , 0,
s 0. 05, 3 . ,  Alexander [ .
3 Kendall’s tau-c
P 0 0. 027 0. 001 0. 002 0. 002 0. 001 0. 001 0. 003 0. 002 0. 001 0
—0.212—0. 116 —0. 175 —0. 165 —0. 161 —0. 172 —0. 169 —0. 149 —0. 157 —0.161 —0 187
2. A
9 . sP=0. 003<C0. 05,Gramer’s 0. 290,
s A ,
, o X , P
0. 05, 4 . 4 : =0. 022<C0. 05, Gramer's 0. 250, X
A , o
P X , X
P 0. 05, o
A , X X



428 ( ) 2019 42
4 P
A 0. 002 0. 238 0. 555 0. 437 0. 527 0. 419 0. 686 0. 966 0. 356 0. 163 0. 708
H 0. 174 0. 686 0. 587 0. 742 0. 828 0. 931 0. 117 0. 301 0. 590 0.792 0.602
T 0. 369 0. 631 0. 462 0. 370 0. 666 0. 076 0. 278 0. 745 0. 727 0. 537 0.528
O 0. 781 0. 246 0. 209 0. 714 0. 566 0. 288 0. 821 0. 623 0. 228 0. 787 0.511
X 0. 090 0. 106 0. 019 0. 162 0. 973 0. 550 0. 500 0. 470 0. 088 0. 257 0.492
5. 25,2 64,3 85.4. 72.4. 54, s
s s , ,
> s
[1] Makhanya B P, De Klerk H M, Adamski K, et al.
18~28 . Ethnicity, body shape differences and female consumers
apparel fit problems [ J ]. International Journal of
7 Consumer Studies, 2014, 38(2):183-191.
' ' 2] : 1.
,2013 (10):53-55.
a)18~28 * [3] Pisut G, Jo Connell L. Fit preferences of female
’ ° consumers in the USA[]]. Journal of Fashion Marketing
b)18~28 and Management, 2007, 11(3); 366-379.
o [4] ,
) (Il +2015,28(2) :40-43
R [5] . LJ]. ,2017,45
. , (6 :53-55.
[6] Newcomb E, Istook C. Confronting stereotypes:
Apparel fit preferences of Mexican-American women[ ] ].
' Journal of Fashion Marketing and Management, 2011,
’ 15(4) :389-411.
’ [7] Seo ] I, Namwamba G W. Fit issues in ready — to-wear
d A X clothing for African-American female college students
» 0 ’ based on the body shapes[]J]. International Journal of
X ° Fashion Design, Technology and Education, 2018, 11
, A , (2):160-168
X , [8] Tiggemann M, Lacey C. Shopping for clothes: Body

satisfaction, appearance investment, and functions of
clothing among female shoppers[]J]. Body Image, 2009,
6(4):285-291.

[9] Tiggemann M, Andrew R. Clothing choices, weight,
and trait self-objectification [ ] ]. Body Image, 2012, 9
(3):409-412.

[10] , ) . 30~45

Lyl ;2016 36
(3):252-257.
[11] . “ — ”
[D]. : ,2017:1-29.



429

[12] LeeJ Y, Istook C L, Nam Y J, et al. Comparison of
body shape between USA and Korean women [ ] ].
International Clothing
Technology, 2007, 19(5) :374-391.

[13] Alexander M, Jo Connell L, Beth Presley A. Clothing

Journal of Science  and

fit preferences of young female adult consumers[]].
International Clothing
Technology, 2005, 17(1): 52-64.

[14] Secord P F, Jourard S M. The appraisal of body —
cathexis: Body-cathexis and the self.[J]. Journal of
Consulting Psychology, 1953, 17(5): 343-347.

[15] . . L.

,2016,44(12) ;57-61.
[16] Manuel M B, Connell L J, Presley A B. Body shape

and fit preference in body cathexis and clothing benefits

Journal  of Science and

sought for professional African— American women[] ].
International Journal of Fashion Design, Technology
and Education, 2010, 3(1):25-32.

[17] Shim S, Bickle M C. Benefit segments of the female
apparel market Psychographics, shopping
orientations, and demographics [ J ]. Clothing and
Textiles Research Journal,1994, 12(2). 1-12.

[18] . . Lyl

,2018,31(4):13-17.

[19] s , .

1] (
724-733.
[20] . . . [yl

,2015,36(5) :79-82.

), 2018, 44 (5):



