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Research on the index system of social media communication

effect in international tourism marketing
LIU Xi
(Shi Liangcai School of Journalism and Communication, Zhejiang Sci-Tech University, Hangzhou 310018, China)

Abstract: More and more tourism cities have carried out social network marketing communication in

recent years. However, there is still short of systematic index evaluation system for communication effect

evaluation. Based onparticularity of international tourism marketing effect evaluation, this study applied

the theoretical frame about

“Interactive Communication” and

to build a

“ communication effect”

comprehensive index evaluation system. This index system includes 4 dimensions (output, communication,

propaganda and attraction), 11 second-grade indexes and 33 third-grade indexes. The official accounts of

overseas tourism in Beijing and Suzhou were chosen as the cases.

preliminary experiment.

The index system was applied for

The results indicate that two cities have their own specialties in international

tourism marketing communication, and both are in the acceleration period of international development.
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