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Research on Influential Factors of Terminal Distribution

Satisfaction of Online Customers for Fresh Products
XIE Linshan® . HAN Shuguang”
(a. School of Economics and Management; b. School of Sciences, Zhejiang
Sci-Tech University, Hangzhou 310018, China)

Abstract: This paper studies influential factors of terminal distribution satisfaction of online customers
for fresh products. Based on the theory of service quality satisfaction, TAM model and the consumer
research, this paper chooses reliability, service care, service guarantee, service usability and service
response as the research indexes of influential factors of consumer satisfaction. The regression analysis of
the data shows the reliability and service guarantee mostly influence consumer satisfaction for terminal
distribution of fresh products. The result suggests that online fresh product operation can improve
consumer satisfaction through enhancing distribution time accuracy and freshness.

Key words: terminal distribution; fresh products; consumer satisfaction; regression analysis

(REHE FRME)

(E#FE 531 M)

The Hot Research of E-Business Product Portfolio Sales

Based on Association Rules
LIU Yulin
(Department of Economics & Trade, Anhui Business College, Wuhu 241002, China)

Abstract: The article selects Three Squirrels’ Pecans gift boxes as the example based on the business
understanding and data understanding of product portfolio sales in e-commerce, applies the data mining
methods such as association rules to look for the hot product portfolio, and then gives qualitative analysis
and combination suggestions. The study shows that association rules have a very good analysis effect on
the hot research of product portfolio sales.

Key words: E-business; product portfolio sales; association rules; hot research
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