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Does a cluster brand not work or is it not strong enough?
A review and reinterpretation about studies on cluster brand effect

from consumer’s perspective
SONG Yonggao, HE Xiaoyuan
(School of Economics and Management, Zhejiang Sci-Tech University, Hangzhou 310018, China)

Abstract: The precondition of cluster branding is that a cluster brand should have positive effect. The
term of cluster brand has existed for about twenty years. The cognition of academic circle for cluster brand
effect experiences the evolution of full affirmation, suspicion and even denial and re-affirmation, but few
researches try to interpret this. The effectiveness of cluster brand is still complicated and confusing. Based
on summarization of relevant researches, the four-quadrant model of cluster brand image is extracted to
analyze the meaning of cluster brand image of each quadrant, clarify the relation between cluster brand
effect and cluster brand image effect and then interpret again the researches on cluster brand effect from
the customer’s perspective. As a result, the seemingly opposite research conclusions are reasonably
explained. This paper believes that, cluster brand has generally positive effect. The correct interpretation
why cluster brand based on natural image has no positive effect is that the cluster brand is not strong

enough.

Key words: cluster brand; industrial cluster; branding; cluster brand effect; brand image
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