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Study on the City Image Integrated Marketing
Communications Based on New Media:Case Study

of the “Global Tour 2015” Project Promotion
MENG Ru' ,PAN Dan*
(1. School of Media Studies &. Humanities,Zhejiang University City College, Hangzhou 310015,
China;2. Hangzhou Tourism Promotion Centre, Hangzhou 310001, China)

Abstract: The diversification of new media advertising modes has created more opportunities for the
marketers to shape the city brand. However, since the resources of city tour information the target
audiences receive are wide and the contents are multifarious, these may easily result to their wrong or
confused cognition of city image, which is not beneficial to clearly identifying city brand positioning. City
marketing based on integrated marketing communication view and method contributes to conveying
accurate promotion emphasis with uniform and consistent voice. This strategy is beneficial to setting up
the unique city brand image and thus contributing to forming a tourism intention and action.

Key words: new media; city image; integrated marketing communication; Hangzhou
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