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Study on Clothing Distribution Decisions Based on Improved GM (1,1) Model
HAN Shu-guang® » SUN Li-hui *
(a. School of Science; b. School of Fashion Design and Engineering,
Zhejiang Sci-Tech University, Hangzhou 310018, China)

Abstract: Clothing distribution decision has an important effect on sales of the clothing and the service
level of a company. In order to develop a reasonable distribution decision, we need to establish a high-
precision model. This paper established improved GM(1,1) model. This model optimizes the background
value and the initial value of GM(1,1) model, and introduces influence factor and interference factor of
sold products. Based on the sale data of a clothing brand, this paper adopted improved GM(1,1) model to
predict the sale of clothing. The results showed this model is applicable to clothing sale prediction, and the
accuracy is good. This model can provide theoretical basis and technical reference for distraction decision of
clothing enterprises.

Key words: clothing sale prediction; improved GM (1,1); distribution decisions
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