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Study of Influence of Corporate Philanthropy Motivation Perception

on Customers’ Attitude
ZHANG Lu-lu' s ZHANG Gao-liang' , ZHU Jian-rong', HE Liu-lu*
(1. School of Economic and Management, Zhejiang Sci-Tech University, Hangzhou 310018, China;
2. School of Management, Zhejiang University, Hangzhou 310058, China)

Abstract: By constructing the model of corporate philanthropy motivation perception on consumers’
attitude under different clues, the study found that attribution process was a mediating variable between
information clue and customers’ response. Moreover, information source influenced customer attribution.
In general, social responsibility more likely led to positive customer behavior. This study makes up for the
defects of existing researches on the influence of consumers’ perceived corporate charity motivation on
consumers’ attitude. This study has great significance for further improving consumer marketing effect of
corporate philanthropy.

Key words: perceived corporate philanthropy motivation; philanthropic information; consumer behavior
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