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Study on Cross-Border Cooperation Strategy for Fashion Brands
ZHANG Hong
(Highfashion Womenswear Institute, Hangzhou Vocation and Technical College,
Hangzhou 310018, China)

Abstract: As homogenization phenomenon of fashion products becomes increasing serious, single
fashion brand has been insufficient to meet diversified consumption needs. Thus, cross-border cooperation
of fashion brands emerges. This paper starts with cross-border cooperation in the field of fashion case
analysis, studies cross-border cooperation strategy for fashion brands, summarizes three basic modes:
compact type, complementary type, transverse intersection type and provides suggestions for enhancing
the three-dimensional sense and sense of depth of fashion brands.
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