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The Interaction Between Order of Entry and Fit Impact of
Brand Extension Evaluation

—Fashion Brand in Hangzhou For Example
JI Xiao-fen, RONG Cheng-lu, LEI Shu-fang ., CAI Jian-mei
(School of Fashion, Zhejiang Sci-Tech University, Hangzhou 310018, China)

Abstract: Based on the study about the order of entry’s impact of brand extension evaluation in foreign
research area, taking two Hangzhou local fashion brands “Rmeo”and “JNBY” as example, this paper as-
sumes that: the interaction between order of entry and fit will produce a unique effects on brand extension
evaluation. Experimental results indicate that later brands of higher fit can actually benefit from compari-
son with earlier brands that have a relatively lower fit with the extension category.

Key words: local brand; brand extension; order of entry
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Dynamics Analysis and Research of Hosiery Machine’s

Needle Transfering Mechanism
ZHAO Shu-chao, FANG Yuan, JU Ting-ting
(School of Textiles and Materails, Zhejiang Sci-Tech University, Hangzhou 310018, China)

Abstract: In order to improve the performance of the hosiery machine, the paper analyzes the situation
between the needle and up or down-picker during the process of needle transfering in allusion to the needle
movement stability when knitting the stocking heel and toe in high speed. ANSYS/LS-DYNA explicit dy-
namics analysis procedure is adopted to simulate the contact-collision between the needle and up or down-
picker bar, and displacement, velocity and acceleration curve changes over time of the needle are obtained
which can accurately judge the motion stability of needle during the process of needle transfering.

Key words: hosiery machine; needle transferring mechanism; up-picker; down-picker; ANSYS/LS-
DYNA analysis; stability judgment
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