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Jeans Design Elements and Symbol Meanings Research

—with Designer Brands and Mass Brand for Example
LU Fang*, ZHENG Yan"
(Zhejiang Sci-Tech University, a. School of Fashion; b. Professional Laboratories of
Applied Psychology, Department of Psychology, Hangzhou 310018, China)

Abstract: Based on sample jeans’ style, fabric, color and relatively fixed clothing, the authors choose
two kinds of jeans brand-designer brands and mass brand, classify the design elements, compare the char-
acteristic strong design elements, analyse the symbol meanings of Jeans design elements. Thus it reveals
that design elements of design brand are multiple, its symbol meanings are explicit, brand differences are
more clear. However, the design elements of mass brand are concentrated, its symbol meanings are fuzzy,
brand differences are little.
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