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Evaluation of coupling coordination and integration between

tourism and cultural industry in Zhejiang Province
QIU Ping, ZHANG Peng
(School of Management, Communication University of Zhejiang, Hangzhou 310018, China)

Abstract: At present, the coupling and integrated development trend of cultural industry and tourism
is good. To evaluate such trend, a systematic evaluation system is required. Firstly, the development
mechanism of the coupling, coordination and integration between the cultural industry and the tourism
industry was explored. Then, the corresponding index system was established, and a case study of
Zhejiang Province was carried out. The results show that there are regional differences in the development,
coupling, coordination and integration of cultural and tourism industry in Zhejiang Province. Cultural and
tourism industry develop well in Hangzhou and Ningbo, where the two industries are well coupled,
coordinated and integrated, so they become the two growth poles of culture and tourism development in
Zhejiang Province. The cultural and tourism development of the six cities in the middle of Zhejiang
Province has different emphases. The development level of cultural industry in Jinhua and Taizhou is
higher than that of tourism. The development level of tourismin Jiaxing and Huzhou is higher than that of
the cultural industry. The development level of the two major industries in Wenzhou and Shaoxing is
relatively balanced. Some cities in Zhejiang Province still remain improving in terms of coupling and
coordination degree of cultural industry and tourism. In addition to Zhoushan, cultural and tourism

integration is better in other cities in Zhejiang Province. Finally, some suggestions on differential and
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characteristic development of cultural and tourism industry were put forward for different areas.
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