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Satisfaction, lost and guidance of undergraduate fans in cultivated

idol programs: A case study of Produce 101
ZHANG Wenyi, DAI Yuling
(College of Biological and Chemical Engineering, Anhui Polytechnic University, Wuhu 241000, China)

Abstract: With the flourishing development of social media, the idol production mechanism is constantly
changing. More fans participate in cultivating idols. " Produce 101" is so popular that it has been widely mentioned
and concerned by the society. Through case analysis and text investigation, it is found that in the process of idol
cultivation, undergraduate fans can gain spiritual satisfaction through three levels, that is, gain emotional
satisfaction from " participatory companionship’' , generate empathy from" self-projection’ and participate
in idol training text advertising through" right reversal' . However, in the process, fans also become over-
dependent on mimetic intimacy, produce consumption loss in capital operation games, and lead to
emotional venting in network carnival. So, ideological and political education workers need to guide
undergraduates to chase stars rationally, establish correct values and enhance media literacy.

Key words: cultivated idol; youth fan subculture; Produce 101; participatory companionship;

mimetic intimacy
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